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Alpha Season 3
Main Results & Key Numbers

Check out our Medium article
about Alpha Season 3: The Sandbox Alpha Season 3

®


https://medium.com/sandbox-game/the-sandbox-alpha-season-3-reached-17m-visits-a-threefold-increase-over-season-2-5f56071455aa
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EXPERIENCES
TOP 10

Avenged Sevenfold
472 448 visits

. - Sueco’s Spit
Rabbids e 31 & Personalities
432 546 visits wmY @m¥ 430 038 visits

The Walking
Dead World of
396 065 visits Women
Steve Aoki's : = 388 257 visits
Playhouse { k - -
337 427 visits ﬂ C 2
4 T The Green
ﬁ r ! gy ) Inferno
Lce Ty g 354039visits  Ledger’s
Care Bears o= g A, School of Block
337 427 visits ‘. ! }!L i, 328 858 visits
\{ | v
el

3
-




ALPHA SEASON 3 SHOWCASED 22 EXPERIENCES DEVELOPED BY ICONIC
ARTISTS AND BRANDS, BUILDING A COMMUNITY OF 30,000 DAILY ACTIVE
USERS ON AVERAGE.
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YOUR RESULTS SUMMARY

Your Results

Benchmark (27 Brands & |IPs XPs average)

Total visits 165.1 K 240 K (average)

Unique players 453 K 80.6 K (average)

DY VS 934 2.7 K (average)

Geoloc EMEA: 37%, NA: 15%, APAC: 43%, LATAM: 3% | APAC: 39%, EMEA: 35%, NA: 22%, LATAM: 4%
Total playtime / player/exp | 131Min 27.5 Min

Daily playtime / player exp 14.6 Min 17 Min

Av. guests completion rate VAV 85 %

(percentage of total quests completed by player)

Vol of NFTs sold/distributed | N/A 31K

(if applicable) (out the Brands & IPs selling/distributing NFTs)
Revenue generated ($SAND) | N/A 107.5 K

(if applicable)

(out the Brands & IPs selling NFTs)

Sources : The Sandbox internal data (MixPanel, August-Nov 2022)




MORE INSIGHTS

DAILY ACTIVE PLAYED PER DAY TOTAL VISITS PER DAY

Sources : The Sandbox internal data (MixPanel, August-Nov 2022)
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