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In the current state of business, there are countless 

inefficiencies that individuals & companies 

face,including the use of their intellectual property.


nfts, blockchain technology, and the metaverse will 

reshape how we create and distribute creativity and 

value worldwide.   

W E B 3  I S  M A K I N G  T H E  I N T E R N E T  

B E T T E R  F O R  E V E RY O N E …

"web1 was making the internet 

for people,web2 is making the 

internet better for 

companies." 

 

-Jeff Bezos 
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agenda

4.

5.

1.Music

2.food & beverage

3.fashion

metaprints "Monkeying Around" Experience

Key takeaways

 

enjoy!

T O DAY  W E  W I L L  C OV E R :
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"I envision a future where multimedia 

metaverse-native franchises are built, and 

where the relationship with a fan and 

community is redefined and enhanced 

through a co-creation experience."

 

-sami tauber, music artist

Music
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heavy metal band, slipknot, has been a dominant 

force in their genre for well over 20 years.

 

this band is one of the unlikeliest to join 

forces with the likes of metaverse project, the 

sandbox.

 

However, this bold band saw the value that a 

metaverse experience could bring to their fans 

worldwide, while also drawing in the next 

generation of music listeners.    

slipknots' "knotverse" 

experience in The sandbox

B R I N G I N G  M U S I C  &  E X P E R I E N C E S  T O  

T H E  M E TAV E R S E
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1.

2.

3.

4.

5.

bring a new, inclusive form of 

entertainment for worldwide fans.

offer exclusive gifts that are only 

possible with NFTs and the metaverse.

create a new way to storytell and 

engage fans, while building a 

stronger community.  

draw in the next generation of fans 

through brand awareness.

create a new revenue model. 

objectives

B R I N G I N G  M U S I C  &  E X P E R I E N C E S  T O  

T H E  M E TAV E R S E
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marketing actions 

1.

2.

3.

4.

5.

AIRDROPS, GIVEAWAYS, IRL VIP EXPERIENCES, TICKETS, 

FESTIVAL ACCESS, STAGE MEMORABILIA, METAVERSE ACCESS 

+ ASSETS, EXCLUSIVE MERCH ACCESS & more.

in-depth coverage from both web2 & web3 media outlets.

strong, consistent social media posts with lots of 

community engagement and UGC.

leaning into their strong, web2 community and 

"carrying" them over to web3.

Marketing via their newsletter.
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Results 

1.

2.

3.

4.

5.

tens of thousands of unique sandbox 

visits and plays.

solidification of the band as one of 

the most popular in the world.

massive growth of brand recognition in 

web3.

incredible community engagement & 

connection.

paved the way for many new sources of 

branding, revenue, community building 

and more.
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food & beverage

" D E E P  D OW N ,  W H AT  W I L L  M AT T E R  I N  T H E  M E TAV E R S E ,  A S  H A P P E N S  I N  

S O C I A L  N E T W O R K S ,  I S  T O  G E N E R AT E  A  R E L AT I O N S H I P  W I T H  T H E  

B R A N D ,  T H E  P R O D U CT  A N D  T H E  C O N S U M E R .  P E O P L E  W I L L  N OT  B U Y  

P R O D U CT S ,  T H E Y  W I L L  B U Y  E X P E R I E N C E S . "  

 

-  G A B R I E L L A  PA R E D E S ,  D E L O I T T E
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chipotle is no stranger to metaverse 

experiences - back in 2021, the brand 

launched the "boorito Maze" just in time for 

halloween. 

 

Now, they are expanding experiences in 

roblox, with restaurant experiences, burrito 

building games and even product launches!

Chipotle x Roblox

B R I N G I N G  F O O D  E X P E R I E N C E S  T O  T H E  

M E TAV E R S E
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1.

2.

3.

4.

5.

6.

7.

increase brand awareness & community 

engagement.

maintain their status as a popular, 

cultural powerhouse. 

open the door for feedback and new 

ideas from consumers.

create a new avenue for product 

launches.

increase app downloads.

open the door for new collaborations.

increase revenue.

objectives

B R I N G I N G  F O O D  E X P E R I E N C E S  T O  T H E  

M E TAV E R S E
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marketing actions 

1.

2.

3.

4.

5.

6.

fun, humorous storytelling via their games.

in-depth coverage from both web2 & web3 media 

outlets.

strong, consistent social media posts with 

lots of community engagement and UGC.

use of latest tech via roblox experience.

exclusive giveaways through experience.

use of their massive email lists & App push 

notifications 
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1.

2.

3.

4.

5.

6.

7.

8.

burrito builder: Over 1M plays & 100,000 

burrito codes scooped up in 30 mins.

boorito maze: 5m unique users & 8.8m plays

increased community engagement and brand 

awareness.

deepened emotional connections with their 

fans. 

New customers and an increase in Chipotle 

app downloads, as well as loyalty members. 

more social media followers and email lists.

increased strength and commitment of 

partnership with roblox. 

More revenue.

Results 
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Fashion

B1A1

" T H E  U R L  A N D  T H E  I R L  M U S T  W O R K  T O G E T H E R  I N  U N I S O N . "

 

- L E A N N E  E L L I OT  Y O U N G ,  C E O  O F  I O D F
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one of the most obvious industries to be 

affected by web3 will be fashion.

 

forward-thinking nike has taken several 

small forays into web3, but in december 

of '21, they acquired digital sneaker 

studio, RTFKT.

nike x RTFKT

B R I N G I N G  S N E A K E R S  &  AT H L E T I C  W E A R  

T O  T H E  M E TAV E R S E
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1.

2.

3.

4.

5.

increase brand awareness for the next 

generation of nike purchasers.

Maintain their reputation as the 

number one athletic franchise.

Preserve their status as the leader 

in cutting-edge tech.

increase revenue.

increase their following.

objectives

B R I N G I N G  S N E A K E R S  &  AT H L E T I C  W E A R  

T O  T H E  M E TAV E R S E
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1.

2.

3.

4.

5.

6.

extremely compelling storytelling via 

clonex avatars and nfts.

in-depth coverage from both web2 & web3 

media outlets.

strong, consistent social media posts 

with lots of community engagement and 

UGC.

use of latest tech (A.R.).

leaning into their strong, web2 

community and "carrying" them over to 

web3.

Incorporating next generation of 

athletes.

marketing actions 
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1.

2.

3.

4.

5.

6.

tens of thousands of new followers and 

fans for nike & rtfkt.

sold out clonex mint ($5m) and nearly 

$300M in secondary sales.

massive growth of brand recognition in 

web3.

a long list of new partnerships & 

collaborations.

solidified nike's reign as the leader 

in athletic wear and tech.

paved the way for many new sources of 

branding, revenue, community building 

and more.

Results 
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•

•

•

•

•

•

Metaprints, launched on dec. 8th of '21, brings brands into the 

metaverse by creating experiences & assets.

nearly $4m in NFT sales.

genesis i.n.o. sold out.

0 to 40k followers in less than 1 year.

email list of over 15k.

investments from animoca brands & mark cuban, amongst others.

bluechip partners like polygon, ankr, Mantra, Phala, Kucoin & OKX. 

Metaprints

" B L U E P R I N T S  F O R  B R A N D S  E N T E R I N G  

T H E  M E TAV E R S E "
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Forj & Metaprints, both animoca subsidiaries 

and sister companies to the sandbox, hold 

nearly 20 bored apes. 

 

to show our commitment & expertise to 

animoca, The Sandbox, Yuga labs and the 

bored ape community, we decided to create 

the first bored ape metaverse experience, 

with $30,000 in prizes up for grabs!

metaprints: 

"monkeying Around"

B R I N G I N G  B O R E D  A P E S  T O  T H E  

M E TAV E R S E
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1.

2.

3.

4.

5.

increase brand awareness for 

metaprints, forj, the sandbox & 

animoca brands.

open the door for new deal flow 

and collaborations.

increase our twitter following.

increase our discord following.

grow our email list.

objectives

B R I N G I N G  B O R E D  A P E S  T O  T H E  

M E TAV E R S E
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1.

2.

3.

4.

5.

6.

7.

worked with internal design team & external 

creative studio to manage asset creation.

Coordinated Media requirements & execution 

with The Sandbox operations team.

reached out to previous partners & KOLS for 

support in promotion.

created amas & streams with partners & our 

community.

worked with animoca brands for promotion.

created giveaways to drum up excitement.

handled social Media, email and Press 

release communications.

marketing actions 
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1.

2.

3.

4.

5.

increased interests and deal flow to 

our business development team.

increased our twitter following by 42%, 

or just under 12k new followers (40k 

total).

increased our discord community by 

nearly 100%, to 11.5k members.

increased our email list by 30%, or 

nearly 5k new contacts.

increased brand awareness and 

legitimacy with Animoca, The Sandbox 

and a number of other partners, as well 

as the web3 community. 

Results 
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Give Back to Get More

gifting fans with 

experiences, products, and 

other exclusive perks builds 

emotional bonds & lifelong 

customers.

Data Driven Decisions WEB3 is Here to Stay

Whether using web2 solutions 

like email and Social, or 

web3 tech like metaverse 

experiences, data is crucial.

Years ago, no one would have 

thought that old rock bands 

and restaurants would be 

entering what we now call 

Web3. 

A
1

B
1

C
1

Key takeaways
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Thank you for your time, Le, Chewy & Windy!
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